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CHINA (GUANGDONG) INTERNATIONAL
TOURISM INDUSTRY EXPO
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Explore China's Top Tourists Source Market
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202059H / September, 2020
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Zone A, China Import and Export Fair Complex, Guangzhou
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Scan CITIE Wechat for more Information
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I ARERIKE= W ESS (LU TFEAMT RIRES"), H20058%& China (Guangdong) International Tourism Industry Expo (hereinafter to be
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I EZEMIEDT AR, BRI T 2E&ERBFIRE LM, China's most important source of tourists, CITIE focus on both B2B and B2C
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B2CES—I&, 8RN RIBHEBRTFE. BERBTRS~ & and suppliers, which is a professional platform sharing information, purchasing
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mm@m%fﬁ; = G*Iﬂﬂiﬁmnnﬁatﬁﬂ rﬁﬁﬁt‘*ﬁ E'EET’ = EU:FEI development, CITIE has become the best market-oriented international tourism
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l.Important engine in the development of the World's Area: 15,006 sq.km Guangzhou [/
. .. . . : GDP: USD 30.2 bill Area: 7,436 sq.km
No.4 Bay Area, richest population inhabit area in China. i e LI e R .
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GDP reached USS1.3 trillion, ranked 11th in the economies in the world, same as South Korea and is country's most active economically region and important growth pole;
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2.Huge potential of travel consumption in China.

AEEREBEER S ASE AR SAHGIREE ~, FEIHIE BEEA According to the Report that jointly released by CtripTravel Group and MasterCard,
) e e . _ w L per capita travel consumption of China ranked first in the world and most of
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3.0ne of the most important tourist source markets, tourist destinations and industrial cluster areas in the Asia-Pacific region.
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More than 80 countries have been chosen by Guangdong Citizens as travel Cover 220 waypoints to build "12-hour air traffic circle" around the world.

destinations at their own Expense.
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Mileage of civil aviation routes in Guangdong reached 2.7749 million km (include more than 834300 km international mileage ), and passenger traffic more than 106
million people.
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S E#E | CITIE KEY FIGURES
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Domestic Bureaus Exhibiting Countries and regions Exhibitors Exhibition Area(m) Hosted Buyers
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Trade Visitors Visitors (Person-time) Projects of Investment and Trade New Exhibiting Countries
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EBEoir | EXHIBITOR ANALYSIS
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(HEZ AR5 /E In no particular order)
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H.E. Semisi Kioa Lafu Sika, Deputy Prime Minister and Minister for Infrastructure and Tourism of the Kingdom of Tonga
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| was glad to meet with so many tourism industrials from all over the world and learned the latest tourism information this time. CITIE is a very
international and professional tourism exchange platform for Tonga, which providing the opportunity to promote Tongan tourism resource and
folk culture to the world. | do hope more Chinese tourists could travel to Tonga and learn our culture and passion.
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Sharon Ho Siew Nyoon, Deputy Director for International Promotion Division(Asia/Africa),Malaysia Tourism Promotion Board
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Malaysia has participated in CITIE for years, and kept good relationship all the time. Unlike the previous years, Malaysia was the Guest County
of Honor of CITIE 2019 this time. Next year will be Visit Malaysia 2020 and also Malaysia-China Year of Culture and Tourism 2020, it’ s expected to
attract 30 million international tourists to Malaysia and benefit more than 100 billion ringgit (about $24.3 billion) in tourism revenue. And
ecotourism, arts and culture will be our focus.
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Mr. Igor Philtjens, Vice governors of Limburg of Belgium
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It was my first time to Guangzhou to participate in CITIE. During these exhibition days, | found that local people tend to combine arts, catering,
traditional culture into various cultural and creative products and tourism routes. This is very interesting and attractive which is worth learning

for tourism industry.
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B2B PROFESSIONAL PLATFORM, SEAMLESS CONNECTION BETWEEN EXHIBITORS AND BUYERS
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Professional Pre-scheduled Matchmaking System (PMS), an intelligent platform for exhibitors and buyers
to make appointments in advance.

50+ 96%
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Match Made & Pr-scheduled Appointments
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SEZRVFEMY | BUYERS STATEMENTS
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Liu Xiaoxia Director of Dongguan Kanghui International Travel Service Ltd
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CITIE 2019 is of great exhibition scale, best platform and rich resource with various theme events of culture and tourism, and | have met with so many quality

outbound suppliers. Now the brand awareness of CITIE is better and better, especially the PMS (Pre-schedule Matchmaking System) was benefit to organize the
business meeting with exhibitors and improve our time arrangement. Generally | was satisfied with the whole arrangement of CITIE 2019.

Beal, BIIEREFRRITHEERAS@MIERGE

Su Zhijiang, Director of Outbound Department of Xiamen Xialv International Service Ltd
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It" s my second time to CITIE, which is much better from exhibition scale to activity arrangement. In particular, the organizer has offered best buyer service to us so
that we can not only save time and improve the efficiency of business meeting with exhibitors.
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Chen Deyuan, Secretary General of Guangxi Travel Service Association
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Thanks a lot for the organizing committee to build up such an international exchange platform for culture and tourism industry and at the same time, convenient
services and high-quality products at site facilitated the public a lot. The organizer did the great job in inviting buyers and ensured most buyers were from top 10
outbound travel agencies which offering high quality buyer resources to exhibitors.
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B2C PLATFORM TO REACH WIN-WIN COOPERATION BETWEEN BRAND IMAGE AND MARKET
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20 travel agencies and OTA provided more than 100
thousand discounted tourism products for the upcoming
winter and a pre-sale of 2020 tourist products, with a
profit margin of 100 million yuan and a transaction
amount of 200 million yuan.
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Theme Events/Forum/Industrial Activities
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Cultural Tourism Industry Development Forum Focus on Educational Transformation, On the "Need"
and "Reality" of Study Travel

Theme events and activities of “Empowerment for
Cultural Tourism Industry” and “New Exploration of

Destinations”, providing a deep communication —_— oy :
platform for industrial to get new ideas for the ﬂﬁﬁﬁiﬁ?ﬁﬁiﬁh%ﬁi
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development of the cultural and travel industry.
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GTEF PRESENTS: CITIE BUYER” S NIGHT 2019 Guangdong Homestay Industry Conference
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International: Malaysia, Venezuela, Ethiopia, Russia, Serbia, Bosnia Domestic: Shaoguan, Linzhi, Zhanjiang, Zhuhai, Haikou, Liuzhou, Yichang,
Herzegovina, Montenegro, Rwanda, Myanmar, Pacific Islands, ect. ect.
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Forwarding Amount Search Engine Results Media Exposure
(100 thousand) (30 million) (70 million)

Supporting Media Press Release
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Reading on CITIE via Weibo Reading of Online Album BEA5.61Z AR

(25 million) 28days, 50 light boxes ads on
metro covering 560 million person-time

Media Value(90 million)
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2020F®ERX | THEME PAVILIONS

I R-FREBIRFESCILEEX ASEAN Culture and Tourism Show

AR -RIESimE SR EX Latin Countries High-end Tourism Pavilion

[ Z&R-IENE 4R B B9 R X New Destinations of African Countries

[ AR RIT E M EXGuangdong Study Travel Exhibition

FUNZERBFFEF BERX FUN Tourism Products On Sale Pavilion
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Family tour, sports tourism, industrial tour, cruise tour ,red tour, smart travel , Tourism Finance and Boutique Hotel area etc.
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1.E EE XA HGuest Country of Honor Day

2. hiR:Hs B B S E N FRBEHET = Partner Tourism Destination Promotion
3. Mk & BietnCultural Tourism Industry Development Forum

4. 20207 RIKIE=E XK ZT& CITIE 2020 Buyers' Night

5. #raakth & B rti#E T New Products Launch and Destination Promotion
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Partner Tourism Destination
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Event Sponsoring

7 25 43 6 | PARTICIPATION COST
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CITIE Partner Airline
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CITIE Partner Hotel
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Media Package
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Belt and Road International

Tourism Hall

FrE AL
¥18,3007T/9n3

Standard Booth
RMB 18,300/9 m

b (36miitR)
¥17,1007C/9m

Raw Space(Minimum 36m)
RMB 17,100/9m
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Culture and Tourism H
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Tourism Hypermarket
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Tourism Gifts and Time-

honored Brands Hall

b A
¥9.0007T/9m
Standard Booth
RMB 9,000/9m

et (36 miEe)
¥8.6007C/9m

Raw Space(Minimum 36m)
RMB 8,600/9m
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Culture and Tourism Hall

Belt and Road International Tourism Hall |
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Tourism Hypermarket Hall
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Tourism Gifts and Time-honored Brands Hall
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20205 &RERKiFE~= I IEE S Organization Committee of CITIE 2020

= A& R /Domestic Exhibitors

& B L&+ Ms. Simmy Huang X521

815/ Tel:+86-20-37436013, 36130590
BB #8/Email: citie@gzl.com.cn

- Ms. Kyra Guan

HBFE/Email: citie@

F|[7 B’ /International Exhibitors
EHIRIEZZ 1T Ms. Cola Huang ZEBAE &2t Ms. Jasmine Lee
g1E /Tel:+86-20-36139619, 36555049

o7l.com.cn
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BHB L /IR K& 1E/Buyers and Media
- Ms. Shelly Tan 1EEfRZ =t Ms. Elena Tan

‘el: +86-20-36133357.36131737

HE#8/ Email: tansl@gzl.com; tanzx@gzl.com.cn
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