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China (Guangdong) International Tourism Industry Expo
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Venue: Zone A, China Import and Export Fair Complex, Guangzhou
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>>>F EE——IRFE | Malaysia, Guest Country of Honor
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Malaysia Tourism Road Show

Malaysia, the guest country of honor of CITIE 2019, made a

stunning appearance during the exhibition. Under the leadership gy * woed ) SERE-EERS

Truly Asia Ri

of Datuk Mohamaddin Bin Ketapi, the Minister of Tourism, Arts

and Culture of Malaysia, 29 units with over 60 representatives

participated in the expo to promote the ‘Visit Malaysia 2020’ and
‘Malaysia-China Cultural Tourism Year 2020°. At the same time, 5k ) S 76 > 2

Penang Global Tourism, Melaka Tourism and Sarawak Tourism Malaysia Truly Asia Reception
Board will focus on "Experience Penang Year 2020 ", "Visit
Melaka Year 2019" and "Visit Sarawak Year 2019", expect to
attract 3.2 million Chinese tourists to Malaysia this year. During
the 3 days, Malaysia Tourism Road Show, Visit Truly Asia
Malaysia 2020 @ Guangzhou Press Conference, Malaysia Truly

Asia Reception as well as colorful Malaysian traditional dance

performances by Briged Seni Melaka and unique “teh tarik” ' B
Ty R 78 YL R K AT =

demonstration, made eve articipant feel in Malaysia.
i yp p y Press Conference
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>>>TiRiE H K & 1E{ikfE——5 | Shaoguan, Partner Tourism Destination
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#XEE Shaoguan Stand

Shaoguan, the Tourism Destination Partner of CITIE 2019,

fully showcased Shaoguan's resource of culture and tourism

with a number of non-material cultural heritage
BRSO R e HE A

performances and promotion under the theme of “Famous . . .
Shaoguan Culture and Tourism Road Show

city in Lingnan-Beautiful Shaoguan” during expo. There
were 10 cities, counties and districts and more than 50
tourism enterprises and culture performance group of about
120 people made their attendance to CITIE 2019, aimed at

promoting the “South China Historical Trail” and red

tourism, Shaoguan Marathon, Danxia Mountain Hiking,

f
3 il

. : . : I BT
Danxia Mountain Cycling Race and other tourism product of
Y Y Y Y Y T Y Y Y Y Y
integration of culture and tourism, as well as showcasing the s
g 8 P BT
new image of “Culture + Tourism + Sport” of Shaoguan, non-material cultural heritage

sharing the latest tourism development of Shaoguan with the

public.
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| B 4T EXHIBITOR ANALYSIS
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‘ H.E. Semisi Kioa Lafu Sika, Deputy Prime Minister and Minister for Infrastructure and

| Tourism of the Kingdom of Tonga
KJIET%—'?%%ﬁé'@ﬁﬁ%ﬂﬁ%ﬁﬁ%ﬁkii?fﬁéﬁ, PRSI F i I ) foe T 15 1 fiﬁﬁﬁf@%ﬂv%bﬂ%%ﬁTﬁx
A E BRI FEALIRIEE G, AL AR s G in Bk SR AR St . s e B2 h E I R
iRl BeszimMm AR SCH S #dE . T was glad to meet with so many tourism industrials from all over the
< world and learned the latest tourism information this time. CITIE is a very international and professional tourism

exchange platform for Tonga, which providing the opportunity to promote Tongan tourism resource and folk

culture to the world. I do hope more Chinese tourists could travel to Tonga and learn our culture and passion.

-

TR, DRV T Skl = B Bl 88 (AR B4R
Sharon Ho Siew Nyoon, Deputy Director for International Promotion Division (Asia/Africa).
Malaysia Tourism Promotion Board

(ORI O R BB R M S, RIRM R LB E AT . AR, SEDRITRN )
T ARESHERR, WG “ SRS K& “2020 SRS, SRIGILEUNT A B RENR
51 3000 73 bRl 2175, FEik 1000 AR RH(ZE 243 {23 T0) LA BRSO, AR IR . SCHRAITZAR IE
A& H RV BUR Y “ FEFT4 k8 ” - Malaysia has participated in CITIE for years, and kept good relationship all the
time. Unlike the previous years, Malaysia was the Guest County of Honor of CITIE 2019 this time. Next year will

be Visit Malaysia 2020 and also Malaysia-China Year of Culture and Tourism 2020, it’s expected to attract 30

million international tourists to Malaysia and benefit more than 100 billion ringgit (about $24.3 billion) in tourism

BHRURIERES, ORI MR EBE R K

Mr. Igor Philtjens, Vice governors of Limburg of Belgium

(KRR VORI MBI RS, 6 LRI H A S REL, A AEEAR, BRAE )
GO BAT RS B & KA M TRIEES L BAEWS ), (AR L2

< It was my first time to Guangzhou to participate in CITIE. During these exhibition days, I found that industrial here

are tend to combine arts, catering, traditional culture into various cultural and creative products and tourism routes.

revenue. And ecotourism, arts and culture will be our focus. /

>

This is very interesting and attractive which is worth of learning.

- 7 J
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L FTEH BUYERS STATEMENTS

XN, 7R 58 RO E PR AT AL B b i B
Liu Xiaoxia, Director of Dongguan Kanghui International Travel Service Ltd
C%wﬁ%f%%@%ﬂﬁﬁ\¥ﬁ%\ﬁﬁ%,@%%@%%T%%i%%%?@ﬁ@,W§$§ﬁi?\
DiE Re W2 2 A B R R R BN R, WO . R 2 0 i D 4 B R R, SRR T Rgith
EHLF, W TRAES G RA R, R 7 IRATHIR RS BARR . SRTE, XN ARIR 2 1050
ZHEAE W !
< CITIE 2019 was a very professional platform with large exhibition scale and rich resource and various >
concurrent activities made it a very successful event. | have met with many quality outbound suppliers at
site which was worth of coming. CITIE brand awareness is getting higher and higher, and this year the

PMS (Pre-schedule Matchmaking System) improved a lot in meeting efficiency with precise exhibitors.

\On the whole, I was satisfied with the arrangement of CITIE 2019. _J
FREIL, BRI B bRARIT AL PR A ) B O s
Su Zhijiang, Director of Outbound Department of Xiamen Xialv International Service Ltd
%ZW§Mf§K@%,%%Mﬂﬁ,E%ﬁ%ﬁﬂ%ﬁ%ﬁﬁ,%%gﬁﬁm%,iﬁﬁﬁﬁﬁﬁ%%\
BOKF G TERAAIRS, CMERNEREANESIE, AMETE TIE, e 15 RN TR,
< It was my second time to visit CITIE and learned that it has become better and better. In particular, the >

organizer has offered best buyer service to us which can not only save the time but also improve the

\efﬁciency of meetings with exhibitors.

BT, | RRIEDSIRITAE S 2 ER

Chen Deyuan, Secretary General of Guangxi Travel Service Association
(RIS 2R A T RSO TRNAT LA, TR St K 33 T SO IR IS E R R 41 )

AR EASE K AN, KBS X Bl T HEAA AT 10 BRITHOV S R IR AL T 005 i SER BRUA .

Thanks a lot for the organizing committee to build up such an international exchange platform for culture

and tourism industry and at the same time, convenient services and high-quality products at site facilitated

the public a lot. The organizer did the great job in inviting buyers and ensured most buyers were from top

10 outbound travel agencies which offering high quality buyer resources to exhibitors.

S J
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AT\ ) A\ )
L 2N R ¥E T Events & Activities J

“ICHRFEALIRBE” AN ¢ B RIHBTIRR 7 WKL EUES . IS LRAE . A TR, B
b B A R R TR AT AT B, SRR A A SR ORINEAT WL RN 2206 73 5, FE gl SR BE AT i T
&, NRS R EICEH M. There were two major topic events as “Empowerment for Cultural
Tourism Industry” and “New Exploration of Destinations” in CITIE 2019, which release frontier
information on latest topics range from industrial empowerment, the development of themed market

segment to destination marketing, and build an industrial platform for further exchange.

18 37 FHiEsh. wiE. WA FiiES) Theme Events/Forum/Industrial Activities
24 37 BIHIEN 5575 R A Destination Promotions/New Products Launch

1537 cibiE 5 AAEE) Performances/Public Activities

FBES). wis. TR FiES) Theme Events

XK BB iE
"'mw;\'ﬁﬂ“‘#“'wm Cultural Tourism Industry Development Forum
KRR 2 4 TAe- A& 8 ER, SURBH B8 %
K G4 S Ml 55 v R N A AR TR SRR
PAMVIEACEEHT 7 S AR S5 T LA S 4 4 T S Wik R K
SRR T T BRI B EEE . Cultural tourism

marketing experts, service providers and destination

representatives are invited to discuss the latest topics around

upgrade the product and service of cultural tourism industry,

market segments, ect.
REHELE « WHFRITH “F” 5 “2”
Focus on Educational Transformation, On the

"Need" and ""Reality" of Study Travel e

) SYRRY — VLD Sy N 5 < 5] B IR GHY 7= 2l WY =
REFHARAT e I HEE AL T, 1L e o T e 7 R

A W i A, RO AT 0 TS A

G FE] PN A A2 TR 25 7 by PR I 7 AT R 55 LRI PR T2 ik AT
J&& ¥ Ml & . Focusing on product design, destinations
construction and talent cultivation, the forum brought together

well-known suppliers and service institutions to explore new

opportunities for development of study travel.
11
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TESIRN R R BRI BT E Bk, b R IR T8
RIEFaS, JHLERNINIEZE LXK EISRAE
KR 88 EHMITAY S5 . Discussing the interim

management methods of homestay in Guangdong Province

and its development in Guangdong, the activity brought

together operation experts sharing experience on brand

development and operation management.

® @
AR I S B A SR 2 i S R A AR R I 2 F R4 R -

LR LU, NBIER B S E AN A R ) RIS ER 2 %2019
16 RUFHIR 554128 HL<> . The event was co-hosted by CITIE e/ E"gs—@_r—'%iti‘fisa _'u_"ﬂ" —
2019 and GTEF, which is to create business networking for —— , } W '

outbound and domestic exhibitors and buyers. &‘ ‘ ‘ ‘ ‘ x \ ‘ \ k ‘

H KA 5 B 72 & KA Destination Promotion
+ 10 3ZEFRHEN: DoRpEIT. ZERYET . v BT R AR ZE LRI . RN ERhL . HRE .
g, FHER. BREMLL. @, 5EEET .
10 International:Malaysia, Venezuela, Ethiopia, Russia, Serbia, Bosnia Herzegovina, Montenegro, Rwanda,

Myanmar, Pacific Islands, ect.

+ 14 ZERHEN: e L BT, BE. wmO. M. TR,

14 Domestic: Shaoguan, Linzhi, Zhanjiang, Zhuhai, Haikou, Liuzhou, Yichang, ect.
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CHRAT WA B A R, A TEREA B Xvi
Professional Media Mass Media Media Interview

fe B E Bkt R HiaHE

Forwarding Amount Media Exposure Media Value
(10 million) (70 million) (90 million)

Z 2 [
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Reading on CITIE via Weibo
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AR BT B A RHBITHE & < I

FEETSHLR BEA 56 fC AR e #20197 FiRIER#

28days, 50 light boxes ads on
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metro covering 560 million

person-time
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+ BIEIRFESIEKLE | Mobile Information Platform Partners
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+ IS EVEIKEE | Part of Media Partners
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+ BIEREHE R4K. B, M) | Post-Release Feature (Newspaper, Television, Website)
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See You Next Year!
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Explore China's top tourist
source market

BXZEF(T/CONTACT US
20207 FREFFERHE = L 18 ¥ < Organization Committee of CITIE 2020

EIRER Domestic Exhibitors EFRERE International Exhibitors HHEEERAFAE(E Buyers and Media
#HEH L+ Ms. Simmy Huang #HEiRZ+ Ms. Cola Huang E5EFlLZz L Ms. Shelly Tan

*(E{ULt Ms. kyra Guan ZPEEL L Ms. Jasmine Lee BEIEfR4+ Ms. Elena Tan
EBiE/Tel:+86-20-37436013. 36130590 EBiFE/Tel:+86-20-36555049. 36139619 EBiE/ Tel: +86-20-36133357. 36131737

BBFE/Email: citie@gzl.com.cn HRFE/Email:citie@gzl.com.cn #p#E/ Email: buyer@gzl.com.cn;tanzx@gzl.com.cn



